























学校编码：10384                                分类号      密级        









 A Study on the City Image Communication  
——Take the City Image Communication of XiaMen in 
the Coverage in the Newspaper for Example 
 
苏小芳 
               
指导教师姓名：许    清    茂 
专  业 名 称：新    闻    学 
论文提交时间：2011 年  3  月 
论文答辩日期：2011 年  5  月 
学位授予日期：2011 年     月 
 
答辩委员会主席：                  
评    阅    人：                  
 




































































































另外，该学位论文为（                            ）课题（组）
的研究成果，获得（               ）课题（组）经费或实验室的



































（     ）1.经厦门大学保密委员会审查核定的保密学位论文，
于   年  月  日解密，解密后适用上述授权。 







                             声明人（签名）： 

































































Our country now is at the entrance of the city society, the large-scale 
development of the city will certainly bring intercity rivalry. In the competition of the 
modern cities, besides the showing of the hard power, it cannot go without the 
externalization of the soft power, especially the city image which is one of the main 
bodies of the city’s soft power. As a important intangible assets, city image has a big 
influence on the development of the city. A city which is full of vigor and vitality 
needs powerful media force to propel. And as a powerful news media, newspaper is 
the main part of the city image communication, and is also the weapon of the city 
image communication and building. Therefore this paper has placed the focus on 
newspaper. 
From the point of combination of theory and practice, the paper takes the 
literature analysis, case analysis, content analysis and data statistical analysis as the 
research methods, and it has a sample survey of the 2010 Xiamen’s internal and 
external newspaper, including “Xiamen Daily”, “Hai Xia Dao Bao”, “Nan Fang 
Daily” and “People’s Daily”. The paper mainly makes an analysis on the news 
coverage involving Xiamen from multi-faceted and multi-angles. In this way, we can 
have a understanding of the Xiamen image in the newspaper, and then summarize the 
features. Through analyzing the media circumstances of newspaper and newspaper’s 
function in city image communication, the author proposed the strategy of integrated 
marketing communication of city image. 
The integrated marketing communication strategy of the city image in this paper 
is one which spreading the same information through the integration of the media and 
the transmission method. According to the above conclusion, this paper centers on the 
following three aspects, including the integrated communication of media, festival 
activity marketing and media emergency mechanism in unexpected incidents. 
All in all, through the research of the coverage in newspaper, the author hopes to 
find the suitable strategy in the city image communication, and then to provide advice 
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长协会日前发布的《中国城市发展报告》显示，到 2009 年底，全国 31 个省、
自治区、直辖市共设市城市 655 个，城市化水平达到 46.59%。报告指出，我国
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